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Survey 
Background



Background
• Asian American and Pacific Islander voters are poised to play an increasingly consequential 

role in the 2026 midterm elections. AAPIs are the nation’s fastest-growing voter bloc, and 
recent elections have demonstrated their potential to shape outcomes in highly competitive 
races across the country.

➢ There are 16 million eligible AAPI voters in 2026, including 1.6 million newly eligible voters 
since 2022.

• That influence is especially important in elections decided by narrow margins. In 2024, AAPIs 
made up significant shares of the eligible electorate in key battleground states, including 12% 
in Nevada, 4.4% in Arizona, 4.2% in Georgia, 3.3% in Pennsylvania, and 3.0% in Michigan, 
North Carolina and Wisconsin. 

• API voters also represented consequential shares of the electorate in competitive 
congressional districts across states including Arizona, California, Michigan, New York, 
Pennsylvania, and Virginia.



Background
• Heading into 2026, every seat in the U.S. House of Representatives is on the ballot, 

along with 35 U.S. Senate seats and thousands of state and local offices. With control 

of Congress potentially hinging on a small number of closely contested races, the 

continued growth and geographic concentration of AAPI voters means these 

communities could be the margin of victory in key races across the country.

• AAPI turnout has increased significantly in recent midterm elections.

■ Midterm turnout among Pacific Islanders increased from 37% to 43% between 2014 and 

2018, and stabilized at 41% in 2022

■ Turnout among Asian Americans increased from 27% to 40% between 2014 and 2018, and 

remained at 40% in 2022

■ During this same period, overall turnout increased more modestly from 42% to 53%, and was 

52% in 2022



• Understand Asian American voters' attitudes, priorities, and plans 
heading into the 2026 midterm elections

• Identify meaningful differences across Asian American communities 
and demographic groups

• Track political and civic engagement and identify opportunities to 
strengthen voter participation

• Provide actionable data to inform voter education, outreach, and 
mobilization strategies 

Survey Goals



• Survey respondents drawn from a national voter file, using enhanced data to identify likely 
Asian American voters and their likely ethnicity.

• Survey designed for approximately 2,066 AAPI voters (1,896 Asian Americans  and 170 
Pacific Islanders), with sampling quotas by ethnicity to support disaggregated analysis.

• Interviews conducted using a mixed-mode approach, combining phone, MMS-to-web, and 
online recruitment, between June 3 and July 27, 2026.

• Survey methodology designed to produce population-representative results, including 
evaluation of nonresponse bias and weighting based on known voter characteristics.

• Questionnaire and research design developed collaboratively by APIAVote and AAPI Data, 
including pre-testing prior to fielding. Average survey interview was 15 minutes.

Methodology



Key Findings



• 90% of AAPI registered voters say they plan to vote in the 2026 midterm elections, up from 84% in 
2022 and 86% in 2018. Seventy-one percent say they are absolutely certain they will vote.

• Cost of living and inflation are the dominant concerns, with 90% of Asian Americans and 89% of 
Pacific Islanders saying it is very or extremely important in deciding how they vote.

• Democratic candidates currently lead in congressional vote choice, and Democrats hold an 
advantage on voters’ top issue: 63% select the Democratic candidate for U.S. House compared with 24% 
Republican. On voters’ top issue, cost of living and inflation, 44% trust Democrats to do a better job 
compared with 18% who trust Republicans. 

• Many AAPI voters remain unreached: 42% report no contact from the Democratic Party and 58% no 
contact from the Republican Party. Community organizations reach approximately as many AAPI adults as 
the Democratic Party, with 58% reporting some contact from each.

• Family and friends (62%) and academic experts (60%) are the most trusted messengers, followed by 
community journalists (50%) and AAPI community-serving organizations (47%). PI adults report 
particularly high trust in AAPI community-serving organizations (59% vs. 45% of Asian Americans).

Key Findings
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Voter 
Sentiment



Voting Plans
Vote intention is high heading into the 2026 midterms  

● 90% of AAPI registered voters (91% Asian Am and 87% 

Pacific Islanders) say they plan to vote in the 2026 
midterm elections, up from 84% in 2022 and 86% in 2018, 
the two previous midterm election years. 

● 71% are absolutely certain they will vote, while another 

23% are fairly certain.

➢ Certainty varies 20 points by ethnicity: Japanese 80% and 
Filipino 78% highest, Korean and Vietnamese 60% lowest

● Voting preferences remain divided between in-person and 

alternative methods: 45% prefer voting in person, 34% by 
mail, and 15% by ballot drop-off. Combined, 49% prefer 
mail or drop-off, essentially unchanged from 50% in 2022.
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Civic Engagement
• Political discussion is by far the most common form of civic engagement: 75% of AAPI 

adults discussed politics with family and friends in the past year.

• Digital engagement: 24% discussing politics or community issues on group messaging 
apps and 24% posting about politics on social media.

• Pacific Islander adults prefer some traditional forms of civic engagement. 21% attended a 
local government meeting, compared with 13% of Asian Americans, and 21% made a 
political contribution, compared with 15% of Asian Americans. 

• Contacting an elected official was similar (21% Pacific Islanders vs. 19% Asian American).

• Younger adults are more likely to engage politically through digital channels:   

➢ 32% of adults ages 18–34 posted about politics on social media, compared with 19% 
of those 65+. 

➢ 34% discussed politics on group messaging apps, compared with 20% of those 65+. 



Political Fatigue
• Asian American voters are highly engaged but politically fatigued.

■ Political fatigue is widespread even as voting intentions remain high. 

• 66% of Asian Americans say they always or often feel exhausted when thinking 
about politics.

• Younger Asian Americans show particularly high levels of political fatigue. 

➢ Among ages 18–34, 71% say they always or often feel exhausted about politics, 
compared with 48% of those 65 and older. 

➢ Younger adults are also less enthusiastic about voting: 28% say they are more 
enthusiastic than usual, compared with 51% of those 65+. 



Political Mood 
• Enthusiasm: 37% of Asian Americans are more enthusiastic than usual about voting, 

compared with 32% of Pacific Islanders (PIs). The share who are less enthusiastic is 
identical at 23%; PIs are somewhat more likely to say their enthusiasm is about the same 
(43% vs. 39%).

• Exhaustion: 66% of Asian Americans say politics makes them feel exhausted always 
or often, compared with 54% of PIs.

• Anger: 53% of Asian Americans and 54% of PIs feel angry always or often.

• Hopefulness: 29% of both Asian Americans and PIs feel hopeful always or often. 

• Excitement: Few Asian Americans (23%) or PIs (15%) say that that they are excited.

Takeaway: Exhaustion doesn't mean disengagement: 90% still plan to vote and 75% have 
discussed politics with family or friends. 



Vote 
Choice



Vote Choice
Democratic candidates currently hold substantial advantages 

● AAPI voters favor Democratic candidates by more than 2-to-1 in the 2026 congressional elections: 60% 
Democratic vs. 24% Republican for U.S. Senate, and 64% Democratic vs. 22% Republican for U.S. House.

● The Democratic advantage extends across most Asian American ethnic groups, with the gaps strongest 
among Japanese Americans and weakest among Filipinos. 

● In Senate races, support for Democratic candidates ranges from 42% among Filipino voters to 66% among 
Asian Indian voters; Filipino voters are the only group in which Republican preference (49%) exceeds 
Democratic preference (42%).

● Independent voters remain a potentially important constituency: among independents, 54% prefer the 
Democratic Senate candidate vs. 18% Republican, while 51% prefer the Democratic House candidate vs. 
20% Republican.

House vote comparison

2022: Democrat 54% | Republican 27%
2026: Democrat 64% | Republican 22%

Senate Trend

2022: Democrat 54% | Republican 25%
2026: Democrat 60% | Republican 24% 







• 63% select the Democratic candidate for U.S. House, compared with 24% 
Republican and 10% another party. Senate vote choice is similar, at 60% 
Democratic, 25% Republican, and 10% another party.

• Pacific Islander respondents less strongly Democratic-leaning than Asian 
American respondents in both contests. In House races, Asian Americans split 
64% Democratic to 22% Republican, compared with 52% to 32% among PIs.

• Strength of candidate support is similar across House and Senate races. 

➢ Among respondents expressing a candidate preference, 56% strongly support their 
House candidate and 56% strongly support their Senate candidate.

➢ 41% and 43%, respectively, say they support their candidate not so strongly.

Democratic Candidates Lead  



○ Younger AAPI adults are considerably more likely to select a Democratic House candidate.

○ Republican support rises steadily with age. Democratic support moves in the opposite 
direction.

○ Older voters are more committed to their candidate. Among those expressing a House 
preference, 69% of adults 65+ strongly support their candidate, compared with 46% of 
adults ages 18–34.

Party Support Varies by Age
Age Democrat Republican Other
18-34 71% 14% 11%
35-49 60% 24% 13%
50-64 61% 28% 7%
65+ 57% 31% 7%



Policy
Priorities



Top Issues
 Affordability concerns are tangible and cut across demographic and partisan lines 

● Cost of living and inflation is the top issue for Asian American voters, with 90% saying it 

is very or extremely important, including 59% who say it is extremely important.

● Health care is a top concern for 82% of Asian American voters, followed closely by jobs 

and unemployment at 80% and Social Security and Medicare at 80%.

● Education is very or extremely important to 79% of Asian American voters, followed by 

crime and public safety (78%), war and foreign policy (78%), racism and racial 
discrimination/hate crimes (73%), immigration (68%), and abortion/reproductive 
rights (61%).





• Asian American and Pacific Islander respondents are aligned on the overall 
hierarchy of concerns, but there are some meaningful differences. 

➢ The clearest differences are on war and foreign policy (78% Asian Americans 
vs. 67% Pacific Islanders) and the priority placed on gun control (38% vs. 28% 
extremely important). 

• Younger adults are much more likely than those 65+ to call jobs extremely 
important (52% vs. 34%) and education extremely important (51% vs. 36%), while 
voters 65+ place much greater priority on Social Security and Medicare (59% 
vs. 40%).

Shared Priorities, Varying Levels of Concern 



Policy
Preferences
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• Asian American and Pacific Islander adults are generally aligned on the 
policy statements tested, but PIs tend to be less progressive.

• On requiring body cameras for immigration enforcement agents, 51% of Pacific 
Islanders strongly agree, compared with 66% of Asian Americans.

• Younger adults express stronger support on several policies, including language 
assistance (59% vs. 36% strongly agree among ages 18–34 vs. 65+) and 
drastically reducing ICE funding (57% vs. 31%).

Policy Support Varies Across Communities
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Party Trust
on Issues
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• On cost of living and inflation, 45% of Asian Americans say Democrats do a 
better job, compared with 17% who say Republicans do; among Pacific 
Islanders, the split is 38% Democratic to 22% Republican.  

• Democrats are more trusted on all issues tested, with their widest advantages 
on the environment (55% vs. 13%), abortion (56% vs. 17%), health care (52% vs. 
16%), racism and discrimination (52% vs. 16%), and education (51% vs. 16%).

• The Democratic advantage is narrower on crime and public safety (39% vs. 25%) 
and immigration (48% vs. 25%).

 

Party Trust on Issues



• Pacific Islander adults are less likely than Asian Americans to prefer 
Democrats on health care (39% vs. 54%) and the environment (40% vs. 57%).

• Younger adults are more likely than those 65+ to prefer Democrats on 
immigration (57% vs. 45%), education (61% vs. 46%), and abortion (67% vs. 49%).

• Republican trust increases with age on immigration (14% among ages 18–34 vs. 
33% among those 65+) and crime and public safety (16% vs. 32%).

• Independents frequently see little distinction between the parties, with 
37%–47% saying "no difference" across the issues tested.

 

Party Trust Varies 



Favorability



• Trump is viewed unfavorably by 70% of AAPI adults, including 58% very 
unfavorably; 22% view him favorably.

• Pacific Islander adults express less intense unfavorable views of Trump than Asian 
Americans. 47% of PIs view Trump very unfavorably, compared with 60% of 
Asian Americans; overall favorability is 27% among PIs compared with 21% 
among Asian Americans.

• Republicans in Congress are viewed unfavorably by 65%, with PIs again less 
negative than Asian Americans (35% vs. 49% very unfavorable).

• Democrats in Congress receive more mixed ratings: 46% favorable vs. 43% 
unfavorable, while respondents' own members of Congress are 41% favorable vs. 
33% unfavorable.

Views on the Current Administration



Persuadability







Respondents were randomly assigned to hear one of three descriptions of the same 
tax and spending bill: its benefits, its costs, or both.

• When respondents hear only the benefits such as extended tax cuts and removal 
of taxes on tips and overtime pay, more support than oppose.

• When they hear only the costs including more than $700 billion in cuts and 
increased military and enforcement spending, the vast majority oppose.

• When respondents hear both the benefits and costs, most oppose, much closer 
to the cost-only result than the benefits-only result.

Takeaways: Voters remain persuadable because their awareness of HR1 likely is low; 
Costs weigh more heavily once respondents are presented with the full picture.

Persuadability Remains High



Voter
Outreach





• 42% of AAPI registered voters report no contact from the Democratic Party, 
compared with 58% who report no contact from the Republican Party.

• Community organizations reach about as many AAPI registered voters as the 
Democratic Party, with 58% reporting some contact from each.

• Pacific Islanders  report lower Democratic Party contact: 48% report some 
contact, compared with about 59% of Asian Americans. PI respondents are 
among the least reached groups, along with Vietnamese respondents.

• Community organizations are particularly effective at reaching younger adults: 

➢ 67% of ages 18-34 report some contact, compared with 48% of those 65+.

Voters Remain Unreached





News Consumption &
Trusted
Messengers 



• Television (47%) and YouTube (43%) are the most commonly used news sources, 
followed by newspapers/news sites and Facebook (35% each). Only 5% report using 
no regular news source.

• Pacific Islander  adults rely more heavily on several social and traditional 
platforms than Asian Americans, including Facebook (44% vs. 34%), radio (35% vs. 
25%), and TikTok (30% vs. 16%); Asian Americans are more likely to use 
newspapers/news sites (37% vs. 23%).

• 78% consume news mainly in English, 16% in both English and another language, 
and 6% mainly in another language. 

• Among foreign-born respondents, only 67% rely mainly on English, while 23% 
consume news in both English and another language.

How AAPI Voters Get News





• Family and friends (62%) and professors or academic experts (60%) are the 
most trusted messengers, followed by community journalists (50%) and AAPI 
community-serving organizations (47%).

• Pacific Islanders place greater trust in family and friends (72% vs. 61% of Asian 
Americans) and AAPI community-serving organizations (59% vs. 45%).

• Trust also varies substantially by age:

➢ Adults ages 18–34 are more likely than those 65+ to trust academic experts 
(68% vs. 46%) and AAPI community-serving organizations (53% vs. 38%).

Trusted Messengers





Next Steps



● Turn high voting intention into actual turnout. 
Help voters make a plan and provide clear, accessible information about when, where, and how to 
vote. 

● Lead with the issues voters are feeling in their daily lives. Meet voters where they are. 
Center outreach on the issues shaping their daily lives and use trusted community messengers 
and the platforms where voters get information. 

● Equip trusted messengers with the data and tools.
➢ Invest in sustained, culturally competent and in-language engagement, particularly among 

communities and voters who remain unreached. 

➢ Apply disaggregated findings to tailor outreach by ethnicity, age, language, and community. 

● Build beyond November.
Use the 2026 election to strengthen relationships, trusted-messenger networks, and civic 
participation that continue after 

From Insights to Action
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About APIA Vote
Asian and Pacific Islander American Vote (APIAVote) is the nation’s 

leading nonpartisan nonprofit dedicated to engaging, educating, 

and empowering Asian American and Pacific Islander (AAPI) 

communities to strengthen and sustain a culture of civic 

engagement. 

See our website for more information at 

https://www.apiavote.org/.

More details on survey methodology and a full set of disaggregated data, can be found at 
aapidata.com/surveys

About AAPI Data
AAPI Data is a leading research and policy organization producing 

accurate data to shift narratives and drive action toward enduring 

solutions for Asian American (AA) and Native Hawaiian/Pacific 

Islander (NHPI) communities across the nation. AAPI Data aspires 

to transform public and private systems to ensure that all AA and 

NHPI communities are recognized, valued and prioritized. 

Learn more at aapidata.com.

https://www.apiavote.org/
https://aapidata.com/surveys
https://aapidata.com

